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Figure 2.2: North Wessex Downs AONB project information (as presented on screen)  
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Figure 2.4: VIP locations and information (as shown onscreen)  

Figure 2.5: VIP acceptability question (as shown onscreen)  
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3. Sample profile  and consumer attitudes  
This section reports findings from the survey including the sample profile and knowledge and attitudes 
towards:  (i) National Grid and the electricity industry;  (ii) natural areas such as AONBs and National Parks; 
and (ii) energy infrastructure , especially within natural areas.  The quantitative results are support ed by 
quotes and general findings from the focus groups . Annex 4 provides the summary report of the focus 
group discussions . Annex 5 provides f ull summary statistics f or the survey. 

3.1 Survey respondent profile  

A nationally representative sample of 2,000 re spondents was obtained in the quantitative phase of the 
research. The average survey duration was 16 minutes. Figure 3.1 shows the geographical distribution of 
responden ts and Figure 3.2 provides the breadown by region.  

 

Figure 3.1: Geographic distribution of sample  
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Figure 3.2: Sample profile by  region (n=2,000) 

Sample representativeness 

Survey sample quotas were specified for age, gender, and socio -economic group ( Section 2.4). Figure 3.3 
shows the survey sample age profile versus the quota, Figure 3.4 shows the survey sample gender profile, 
and Figure 3.5 show the survey sample  socio-economic group (SEG)13 profile. The sample demographic 
profiles were all within 3 percentage points of their quotas.  

 

Figure 3.3: Sample a ge profile  (n=2,000)  

 

 
13 Socio-economic group (SEG) definitions:  A - Higher managerial, administrative, or professional; B - Intermediate managerial, administrative, or 

professional; C1 - Supervisory or clerical and junior managerial, administrative, or professional; C2 - Skilled manual worker; D - Semi or unskilled 
manual worker; E - Casual worker, dependent on state pension only, or dependent on state welfare  
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Figure 3.4: Sample g ender profile  (n=1,997) 

 

Figure 3.5: Sample socio -economic group profile  (n=2,000) 

Respondent income and average electricity bills 

Figure 3.6 shows the sample profile in terms of household income. Average self -reported net total 
household income was approximately £2,500 per month (approx. £30,500 per year), with a median range 
of £2,167 -£2,666 per month and a mode range of £1,601 -£2,166 per month. Overall, these results are 
broadly  consistent with the national median figures, which in 2020 were £31,400 per year or £2,867 per 
month 14.  

 

Figure 3.6: Total net monthly household income (n=2,000)  

 
14 

https://www.ons.gov.uk/peoplepopulationandcommunity/personalandhouseholdfinances/incomeandwealth/bulletins/householddisposable inco
meandinequality/financialyea rending2021#:~:text=Main%20points,(ONS)%20Household%20Finances%20Survey.  
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Just over 17% of the respondents noted that they, or someone in their household, had a long-term illness 
or disability  (Figure 3.9). 

 

Figure 3.9: Long -term illness/disability in the household (n=2,000)  

One third (34%) of the respondents were aware of the Priority Service Register (P SR), of which 47% (16% of 
the total sample , 325 in total ) were registered.  

Lastly, 40% of the respondents indicated that they regularly encounter difficulty when paying household 
bills  (Figure 3.10) and a quarter of the sub -sample who find it difficult to pay bills stated they are regularly 
in arrears on their electricity bills  (Figure 3.11). Compared to the RIIO-T2 electricity transmission 
acceptability testing research 17 the proportion of consumers reporting that they were in arrears increased 
by 11 percentage points . This is consistent with observ ations from the focus groups  that energy bill 
increases were putting increased financial stress on households,  and in line with recent energy prices rises. 

 
Figure 3.10: Difficulty paying bills (n=2000)  

 

Figure 3.11: Respondents regularly in arrears (N = 794)  

 

 
17 See: hiips://www.nationalgrid.com/electricity -transmission/document/121706/download   
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the North Wessex Downs underg rounding project. Moreover, there was positive feedback from consumers 
about the research process. Focus group participants unanimously stated that it is important for National 
Grid to get consumer feedback on projects like the North Wessex Downs undergrou nding, and survey 
respondents also indicated that the survey topic areas were interesting and educational. This indicates the 
bill -payers welcome  National Grid including them in the project planning process and suggests that similar 
research should be unde rtaken on future projects of a similar nature.  
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Annex 1. Focus group topic guide  

Annex 1. Focus group 
showcards.pdf

                                  

Annex 1. Focus group 
topic guide.pdf
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Annex 2: Survey questionnaire  

Annex 2. Survey 
questionnaire.pdf
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Annex 3: Onscreen appearance of survey  

Annex 3. Onscreen 
appearance.pdf
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Group logistics  

While many of the Covid -19 restrictions had eased when the research was undertaken in early January 
2022, the country  was on the tail end of Omicron, and government advice was to work from home if 
possible. As such, the focus groups were conducted online, using a specialist market research platform 
called Visions Live.  

Each group was 90 minutes long in duration and was broadly split between age and socio -economic group 
(SEG). In addition, the locations were recruited on a regional basis and whether they were urban, suburban 
or rural. There was one younger group of consumers, aged 18 -25. 

The group structure along with the  number of participants is shown in Table A4.1 below. Across the eight 
groups, 58 people in total took part.  

Table A4.1: Focus group location and structure  

 Number  Location  Urban / rural  SEG Age Number of attendees  

1 
2 

Bath 
Urban  
Rural 

C2DE 
ABC1 

18-45 
46+ 

7 
7 

3 
4 

Wrexham  
Rural 

Suburban  
C2DE 
ABC1 

46+ 
18-45 

5 
6 

5 Newcastle  Suburban  ABC1 46+ 8 

6 Loughborough  Rural C2DE 46+ 8 

7 
London  

Urban  Future customers, 
(non-bill payers) 18 -25 

10 

8 Glasgow Urban  ABC1 46+ 7 

Participant experience  

The participant experience was very positive in terms of the discussion content and their overall satisfaction 
with the session as shown in Figure A4.1 and Figure A4.2 below.  

 
Figure A4.1: Participant description of the session (multiple responses allowed , n=57)   
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